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* Competition for Internet resources is huge.
(e.g. $42.8 Billon 2013 Online Ad Revenues, source: www.iab.net)
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Competition for Internet resources is huge.
(e.g. $42.8 Billon 2013 Online Ad Revenues, source: www.iab.net)

e SO far: theoretic understanding via Game Theory

(Nash equilibria, convergence, price of stability/anarchy,

)
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« Competition for Internet resources is huge.

(e.g. $42.8 Billon 2013 Online Ad Revenues, source: www.iab.net)

e SO far: theoretic understanding via Game Theory
(Nash equilibria, convergence, price of stability/anarchy, ...)

 Assumption: the whole strategy space Is known
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« Competition for Internet resources is huge.
(e.g. $42.8 Billon 2013 Online Ad Revenues, source: www.iab.net)

e SO far: theoretic understanding via Game Theory
(Nash equilibria, convergence, price of stability/anarchy, ...)

 Assumption: the whole strategy space Is known
= very unrealistic for internet dynamics!
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Combine Game Theoretic and Exploration techniques.
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Internet Algorithms craw!
= “graph exploration”

Internet Algorithms are parallel.

= “collaborative graph exploration” ™. O}{\(g*@ ''''

Internet Algorithms compete.
- .7

Our goal:
Combine Game Theoretic and Exploration techniques.

- “competitive graph exploration”



